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seattletimescompany.com/advertise

All contracts and rates are subject to The Seattle Times Company’s terms and conditions. See seattletimescompany.com/terms for full details.

line ad enhancements

Underscore with Underlines
n	 5% surcharge over regular space charge
n	Up to 50% of the ad may be underlined

Emphasize with Italics
n	 5% surcharge over regular space charge
n	Up to 50% of the ad may contain italics

Dramatize with Bold
n	 Bold keyword is included at no additional charge
n	 5% surcharge over regular space charge for bold text other than the keyword
n	Up to 50% of the ad may contain bold text
n	 Excludes keyword

Accentuate with  Frames
n	 Frames available in sizes between 1.5 and 4.0 points
n	Ads with logos can only utilize the 1.5 point frame
n	 Frames may be used on ads 3 lines or longer
n	No additional charge over regular space charge

Spotlight with  Screens
n	Maximum screen available is 20%
n	 Screens available on all ads with at least a 1.5 point frame
n	 Screens cannot be used on ads that include logos 
n	 Screens may be used on ads 3 lines or longer
n	Additional charge of $55.00 (noncommissionable) over regular space charge

Highlight with Fonts
Choose from Gazette, Gothic 13 and Helvetica.
n	 The type size must be at least 10 point 
n	Up to 50% of the ad can be an enhancement font
n	Gothic 13 will carry the 5% bold surcharge 
n	 There is no surcharge for Gazette or Helvetica

Enhance with In-Column Photos or Logos
n	 Photo height is 10 lines
n	Only one photo or logo per ad

Contact your account executive for more information. Photo not shown at actual size. 


